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Modulnova was founded 
in Prata di Pordenone in 
1988 by the initiative of 3 
brothers, Dario, Giuseppe 

and Carlo Presotto.



The collaboration with Andrea BassanelloAndrea Bassanello 
and Carlo PresottoCarlo Presotto brought the Modulnova 

brand style in a precise and 
exclusive direction.

CARLO PRESOTTOCARLO PRESOTTO
Co-founder & Art Director

ANDREA BASSANELLOANDREA BASSANELLO
Art director



Modulnova’s factory is extended over a production area 
of 30.000 square meters. 180 employees divided into 
2 production areas, with a supply chain of specialized 

workers and suppliers who often work exclusively. 
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Modulnova was founded on 
May 14th by Dario (CEO), 
Giuseppe (CFO) and Carlo 

Presotto (CTO)

Transfer to the new and 
current headquarters: 

15,000 square meters of 
covered area, in a context 
of 40,000 square meters 

of greenery.
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MODULNOVA MILANOMODULNOVA MILANO
First flagship store opening.

“Space must be useful and 
able to excite people, to 
make them feel good.”
Modulnova extends 

production to the world of 
bathrooms and Modulnova 

Bagni was founded.

MH6MH6

GRESGRES
“We started with porcelain 
stoneware slabs, then we 
tried our hand at glass, 
Piasentina stone and 
cement resin.” In 2006 
Modulnova was the first 
company to introduce 
materials from the world of 
construction into furnishing.

MODULNOVA LIVINGMODULNOVA LIVING
A company of furniture 

and furnishing accessories 
born from the natural 

continuation of an 
entrepreneurial path 

and acquired know-how. 
One project in particular 
becomes the centerpiece 

of this expansion.

In 2012 the design revolution 
of Modulnova is confirmed 
with the presentation of 
BLADE.
Kitchen and living room 
increasingly connected, 
create an environment in 
total harmony with the 
architectural project and 
volumes. It is the new 
aesthetic language of the 
brand.



25th

20152015 20172017 20192019 202120132013

2014 20162016 20182018 20202020 2022

FLOATFLOATFLOATFLOAT

HOME PASSION DESIGN VOL. HOME PASSION DESIGN VOL. 22  
 MODULNOVA OUTDOOR MODULNOVA OUTDOOR

HOME PASSION DESIGN VOL. HOME PASSION DESIGN VOL. 3  3  
&&  LIVING COLLECTION  LIVING COLLECTION

HOME PASSION DESIGN VOL. HOME PASSION DESIGN VOL. 3  3  
&&  LIVING COLLECTION  LIVING COLLECTION

SYSTEM EVOLUTION SYSTEM EVOLUTION 
- New OUTDOOR collection

- Frame Marmo
- Blade Lab/Blade Edge

NEW GREEN HEADQUARTERNEW GREEN HEADQUARTER

HOME DESIGN PROJECTHOME DESIGN PROJECT
VOL.1VOL.1

BATH COLLECTIONBATH COLLECTION

Twenty-fifth year of 
activity.

Thirtieth year of 
activity.

Reorganization of the 
production system 

with AUTOMATION 
processes.

FRAMEFRAME
SKILLSKILL

FRAMEFRAME
SKILLSKILL

HOME PASSION VOL.HOME PASSION VOL. 1 1
First catalogue of housing 

projects.

DESIGN DESIGN 
REVOLUTION REVOLUTION 

2023

LIFESPACELIFESPACE
ARCHITECTUREARCHITECTURE



MISSIONMISSION

Improve the quality of life within the space in which we live.Improve the quality of life within the space in which we live.
There is no distinction between functionality and sensory involvement: There is no distinction between functionality and sensory involvement: 

space must be useful and able to excite people, to make them feel good.space must be useful and able to excite people, to make them feel good.

MAN AT THE CENTER



VISIONVISION

  Represent the excellence of Italian design in the world in terms of 
design exclusivity, attention to detail, innovation, flexibility, pursuing 

the logic of a system oriented towards total quality.

TOTAL QUALITY



VALUESVALUES

Sharing, passion, courage, innovation and creativity,Sharing, passion, courage, innovation and creativity,
tailoring, authenticitytailoring, authenticity

FAMILY



INNOVATIONINNOVATION

PRODUCTPRODUCT PROJECTPROJECT
HIGHLY CUSTOMIZABLE: 

possibility of choice of materials and finishes.

RECOGNIZABLE ELEMENTS

PATENTS: 
research and development activities has secured 

several exclusive design patents.

DESIGN FLEXIBILITY: 
the possibility to combine multiple collections in 
the same project and personalize them in the 
various finishes

DESIGN REVOLUTION & INTEGRATED DESIGN: 
the furniture becomes an integral part of the 
architectural project and fits perfectly into the 
living space. Traditional volumes disappear in 
favor of stylistic and harmonized continuity. 



INNOVATION / PRODUCTINNOVATION / PRODUCT
HIGH CUSTOMIZATION AND WIDE RANGE OF MATERIALS AND FINISHESHIGH CUSTOMIZATION AND WIDE RANGE OF MATERIALS AND FINISHES



 We innovate and study new finishes, including new  We innovate and study new finishes, including new 
materials and technologiesmaterials and technologies

Experimentation immediately exalted the proposed solutions, research and innovation declined in the 
choice of unusual materials and finishes. In 2006, stoneware, a material traditionally used for floors and 
wall coverings, entered the Modulnova kitchens: we started with the porcelain stoneware slabs, resistant 
to scratches and heat. Then we experimented with glass, Piasentina stone and cement resin, able to give 

surprising tactile and visual sensations, but also high performance.
We have introduced the aluminum honeycomb into our products, a material used in aeronautics, which 

allowed us to create resistant doors, of absolute lightness and a thickness of only one centimeter.



Home Passion Design
“New philosophy of daily living and creation of a “New philosophy of daily living and creation of a 
concept in a constantly evolving home project ”concept in a constantly evolving home project ”

By publishing the three volumes of Home Passion Design we have created new design solutions, 
in which kitchens, living rooms and bathrooms merge into a single design single aesthetic

INNOVATION / PROJECTINNOVATION / PROJECT
DESIGN REVOLUTIONDESIGN REVOLUTION

https://www.modulnova.com/catalogs
https://www.modulnova.com/catalogs
https://www.modulnova.com/catalogs
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35 years of design, technology and innovation.
MODULNOVA, in 2023, celebrates its thirty-fith anniversary. 
With more than 400 stores worldwide, 30 flagship stores 

abroad and a turnover of over 65 million euros



“Entering a Modulnova kitchen therefore means having access to an alienating 
yet enveloping dimension like that of a space of the future, squared but 
not aseptic, rational but accessible, warm, functional and at the same time 
extremely flexible. 
Pull-out doors, tactile walls that move silently along invisible tracks, secret 
pantries to open with a simple touch, hidden sinks magically opened and then 
disappear under an aluminum cover. Everywhere an obsessive attention to 
detail, an attention to finishing and to the surprise of the effect,
which however never goes to the detriment of functionality” 

Citation  Marina ValensiseMarina Valensise  from the book “Culture is like jam”



modulnova.com

https://www.modulnova.com/
https://www.facebook.com/Modulnova/
https://www.instagram.com/modulnova/
https://www.linkedin.com/company/modulnova/
https://www.youtube.com/user/MODULNOVA
https://www.pinterest.it/modulnova/

