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Sports Support  
and Youth Development
Modulnova recognises sport as a vital tool for education, socialisation and personal 
development. 
 
For this reason, the company has for years chosen to partner with and support local 
sports organisations, helping to create accessible, healthy and inclusive environments 
where young people can put themselves to the test, learn to work together and 
tackle challenges with commitment  
and determination. 
 
Through its support for sports such as football, basketball and tennis, Modulnova 
promotes initiatives that go beyond competition, aiming to instil fundamental values 
such as respect, responsibility and perseverance. 
This commitment stems from the belief that investing in young people means 
investing in the future of the local community, guiding them towards balanced 
development, driven by passion and awareness.
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Partnership with AFDS  
to raise awareness of health issues
Alongside its support for sporting activities, Modulnova is renewing its commitment 
to promoting public health and wellbeing, with a particular focus on prevention and 
solidarity. 
 
In collaboration with AFDS – the Friuli Blood Donors’ Association, the company 
regularly opens its premises to awareness-raising initiatives and blood donation 
campaigns, offering the community a practical point of reference for finding out more  
and getting actively involved. 
 
This collaboration stems from a desire to promote a culture of responsible and 
shared health, raising public awareness of the benefits of blood donation and the 
importance of simple yet vital acts for the lives of many.
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Educational Partnerships  
and Opportunities for Young Peoplei
We believe that dialogue between business and education is essential for building a 
more informed, innovative and sustainable future. With this in mind, Modulnova has 
established various partnerships over the years with secondary schools, technical 
colleges  
and universities, with the aim of nurturing emerging talent and fostering the transfer of 
skills across generations. 
 
The company regularly opens its production and creative facilities to students 
and teachers through guided tours, offering the opportunity to gain an in-depth 
understanding of the industrial processes, technologies used, materials and design 
approach  
that characterise our working method. 
 
At the same time, we run curricular internship programmes and training placements, 
enabling students to engage with the world of work in a dynamic and highly 
specialised environment. 
 
Modulnova also promotes career entry programmes for recent school leavers and 
graduates, investing in continuous training and the development of key personnel for 
the company’s growth. 
 
These initiatives are not only an opportunity for young people to gain an insight into 
the world of work, but also a source of mutual enrichment: a way to listen to new 
perspectives, renew our design thinking and strengthen our ties with  
the local area and the educational and cultural fabric.
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Support for Art  
and Italian Culture
Modulnova actively promotes and supports contemporary art through structured 
cultural projects and collaborations with artists and galleries across Italy.  
Among these, the MAP | Modulnova Art Project, now in its second edition, is an 
initiative dedicated to promoting contemporary art within the company’s network of 
flagship showrooms around the world. 
In collaboration with MARCOROSSI artecontemporanea, Modulnova entrusts the 
artistic direction and curation to recognised professionals in the sector, involving 
prominent Italian artists and creating a bridge between design, architecture and visual 
art.  
The showrooms thus become exhibition venues, spaces for cultural dialogue 
and creative exchange, highlighting the company’s role as a cultural as well as an 
economic player. 
At the same time, Modulnova is committed to promoting Italy’s cultural and 
gastronomic heritage through projects such as Architettura del Vino, which showcase 
and celebrate the country’s winemaking excellence, integrating it into experiences of 
design and hospitality. 
 
This set of initiatives reflects a conscious corporate vision, where beauty, culture and 
the identity of the local area become an integral part of the company’s journey, with 
the aim of making a tangible contribution to the well-being and development  
of the community.
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Corporate Governance and Commitment 
to Responsible Management

Modulnova S.r.l. has adopted a robust and balanced governance structure, with 
a Board of Directors comprising an appropriate number of members and a clear 
division of responsibilities between the Chairman and the other executive directors. 
This structure ensures transparency, efficiency and accountability in decision-making. 
The company is currently drafting a Code of Ethics, aimed at defining shared 
principles of conduct and accountability. Furthermore, it has implemented a 
system to protect those who report misconduct or irregularities in the workplace 
(whistleblowing), in line with current regulations, to ensure a safe and respectful 
working environment.

At an organisational level, Modulnova stands out for having 25% women in 
management positions, a figure significantly higher than the industry average (17.5%). 
There have been no cases of corruption nor are there any ongoing legal proceedings 
relating to unfair competition. Furthermore, the company has not received any 
sanctions relating to environmental, socio-economic or personal data protection 
breaches. 
As part of its journey towards greater corporate responsibility, Modulnova has 
formalised a sustainability improvement plan, with measurable objectives for both the 
short and medium to long term. To support this commitment, an internal committee 
dedicated to ESG issues has been established, which meets regularly to monitor 
KPIs, assess progress and guide future initiatives in the environmental, social and 
governance spheres.
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Customer  
service

Understanding  
the customer’s needs,  
not only by ensuring  
their satisfaction, 
but by anticipating their needs,  
to give shape and form  
to their ideas;

85

Regulatory 
compliance

Comply with all 
applicable regulations, 
including those specific 
to the countries 
to which the products 
are exported.
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Environmental 
management

To continuously assess 
the environmental aspects 
of production processes 
and monitor their impacts, 
with a view to minimising them, 
while also taking into account 
the product’s life cycle.

Collaboration 
with suppliers

Working closely 
with suppliers 
to identify materials 
and innovative technical 
solutions that are geared 
towards sustainability, 
so that this becomes 
a defining feature 
of the furniture solutions 
we offer.
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Sustainable 
technologies

Adopt the best available 
techniques to prevent 
and reduce environmental 
impact by optimising operational 
efficiency and preventing 
any emergencies caused 
by a lack of control 
over processes.            

Health 
and safety 
at work

Carefully monitor 
the impact on the health 
and safety of workers, 
ensuring compliance 
with current regulations 
and implementing the best 
technological solutions.
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Risk 
prevention

Preventing risks to health 
and safety, not only 
for employees but also 
for everyone working 
on behalf of the company.

Communication 
and 
awareness-raising

To communicate our 
commitmentto quality, 
sustainability and safety 
to all stakeholders,  
including customers, suppliers 
and other stakeholders.





www.modulnova.com


